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For almost 10 years I’ve been 

traveling around the country 

showing and selling my art 

quilts. I started doing small local shows 

and taking advantage of opportunities 

to hang my work in the library and 

restaurants in my community. Seeking 

to broaden my horizons and increase 

sales, I explored regional shows next, 

and then took the plunge into juried 

national shows. 

Here are some secrets about being 

successful on the art show circuit that  

I wish I had known before I set out. 

Sell your story
I’m convinced that people buy the artist’s 

story just as much as they buy the art. 

People come to art shows to make a 

connection with the artists who create 

the work they love, otherwise they 

could go to a mall or online to make 

their purchases. If you are sitting in your 

booth playing on your phone or reading 

a book you will seem unengaged and 

most people will keep walking. Engage 

your visitors in a friendly way, talk about 

your process and inspiration, and help 

them see how owning your work will 

enrich their lives. 

What is your story? Answering this 

question in a few sentences is an 

important way to connect with your art 

show audience. 

Choose the best venue
There are thousands of shows in the 

United States each year—both indoors 

and outdoors. Indoor shows usually 

have more expensive artist booth fees 

and charge an entry fee to visitors. 

Outdoor shows generally have less 

expensive booths and are often free to 

visitors, but you have to deal with the 

weather—heat, cold, rain, and wind. 

When choosing a venue, ideally you 

would make a list of potential shows 

and visit them to see if they would be 

a good fit in terms of booth fee, travel 

and housing costs, and how many 

visitors attend. If that’s not possible, 

several outlets compile information 

on shows from other artists, including 
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Travel, packing, and promotion are all part of the 
process. My entire booth and all its contents fits in 
my car, with little room to spare.

Professional presentation makes all the difference 
when displaying your work at an art show.

Invest in your work by taking high-resolution 
professional photographs.
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ArtFairInsiders.com and SunShine ArtiSt 

magazine. I find that established shows 

with about 200-250 artists in an urban 

area work best for me. Art quilts are 

more difficult to sell than paintings, and 

that type of show is more likely to have 

the traffic rate I need to get my work in 

front of those who are disposed to buy it. 

Do your research
How do you find out about shows? 

Create an account on Zapplication and 

Juried Art Services—the two biggest 

online application sites. They’ll send 

you emails for shows with upcoming 

deadlines. It’s a lot easier to apply now 

than it used to be—no more making 

slides or CDs to mail in. Simply upload 

images of your work and your booth to 

the application sites—it takes just a few 

minutes to apply. 

You will get rejected, maybe a lot. Don’t 

take it personally. Rejection just means 

your work didn’t fit into the jurors’ 

vision for the show, not necessarily that 

your work isn’t good. Keep trying. 

Display your work
One of the most important things you 

need to be successful on the art show 

circuit is your display. Think of it as a 

window into your world as an artist. 

You only have a minute or two to grab 

people’s attention as they are walking by 

to get them to stop in your booth. Think 

about how to display your work most 

effectively for a professional look. Buy or 

make the best display you can afford. 

If you are going to do outdoor shows, 

you will need a good quality tent. 

Do some research online or talk to 

other artists about the best options. 

A cheap tent that collapses during 

a storm—or worse, blows away and 

damages someone else’s work—is a false 

economy.

Promote your art
Absolutely essential for success is good 

photography. All the top shows are 

juried. You have just a few seconds to 

grab the attention of the jurors as your 

work is projected on their screens. 

Photos that are out of focus or have the 

cat walking by will likely be rejected, 

no matter how good your work is. Use 

a professional or train yourself to take 

photos correctly. 

Closing thoughts
One of the best things about doing art 

shows is meeting people you would 

never have the opportunity to meet 

any other way, from the other artists to 

the show patrons. There’s nothing like 

the feeling when someone stops in the 

their tracks and says, “Wow—that’s 

beautiful!” in front of your booth, and 

even better, when your walls are nearly 

empty at the end of a show. 

Many people don’t know anything 

about art quilts, so I think of myself as 

an ambassador for our art form every 

time I go out to a show. It’s an exciting 

experience—and you never know what 

will happen.   

cindygrisdela.com

The Business Side of Art Shows
• Almost all shows charge a booth fee, which ranges in price from a few hundred to 

a few thousand dollars, depending on the venue. Usually all that gets you is a 10' 

square of concrete or asphalt in a convention hall or on a street, plus a booth sign.

• Think of your work as a business and act accordingly. Keep track of expenses and 

sales to make sure you’re making money. Offer your art in a variety of sizes and 

price points to engage as many visitors as possible. 

• Have marketing materials—postcards and/or business cards to hand out to 

prospective customers. 

• Be flexible! Once I got an email to appear with my work on a morning TV show 

two days before the event. And sometimes nothing goes right, like the time I had 

to set up my tent in a wet field during a tropical storm. A positive attitude and a 

smile go a long way!

Quilting Arts TV
project 2213-1

Artwork and signage at an indoor event appear 
crisp and modern on white walls.


